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48 INTRODUCTION

Verizon, the American telecommunication company, offers wireless services and products
to its customers across the world. The organization has a proven e-mail marketing strategy
to promote its services.

Not only it develops the accurate e-mail content, but also sends it on the right day. It is
found that the organization sends most of its e-mails on Friday.

A fact check (2020): With every $1 spent on e-mail marketing,
one can expect an ROl of $51.

PERSONALIZATION OF E-MAIL

Personalization of e-mails would never be outdated. This strategy is also used by Verizon,
where the company develops a well-planned personalized strategy for targeting its
customers.
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(-L.
r’—\-l The brand here addresses the customer by his name.
i One should know that with this tactic, it becomes easy

l_ S to make a personal connection with the customer.

Recipients would then be interested in reading the e-mail. It would also make them feel
that the brand knows about their preferences and is, therefore, promoting the right
product to them. With the right line like” Rewards you really really want,” it emphasizes
the actual needs of the customer. The customer gets the vibes to connect with the brand.

For every $1 invested, personalization generates an almost $20 in the return of invesment.
Its 20 times more than the investment.

58 THE UPGRADATION PN

@
Verizon has a refined tactic to target its customers. The company [\ /
designs the e-mail by including some of the best images and /\/\
catchy lines.

In its e-mail campaign, the organization showcases the new feature, by adding the line,
" You can take your TV everywhere.” This makes the right impact as it shows the benefit
the customer can get by using its service.

Take your Fios TV 1o go with the Fios Mobile app

ﬂOS‘/ My Verizon  Support My Rewards+

by verizon

Your
favorite shows
are taking flight.

Now you can take
your TV nearly everywhere 5]
you go with the Fios Mobile app.
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It further goes on to add more details in the e-mail, such as the number .5..
of channels the user can enjoy, and how they do not need the remote to ' ‘

watch the show, etc. .‘

With the Fios Mobile app you can:
Enjoy over 200 channels at home and over 125 on the go
Choose from thousands of free Fios On Demand titles
Watch live TV channels virtually anywhere
Use your phone as a remote* when watching TV at home

Now your DVR can go mobile with Fios Quantum TV.

Upgrade today to Fios Quantum TV, download the Fios mobile
app and get an amazing new bonus: DVR streaming. No need
to wait until you get home. Start watching virtually anywhere on
your compatible tablet or smartphone with the Fios Mobile app.

Downloading the app is easy.
Visit the app store and download the

Fios Mobile app today. u
" App Store P Google play m |

Every customer likes the convenience, and the Verizon's e-mail marketing strategy
rightly uses this tactic while developing the upgradation e-mail.

X sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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4% THE BEST SUBJECT LINE

The subject line is the key to reach an extensive number of potential 11\
customers across the world. Verizon uses this tactic the best way. The '-‘.!
organization executes the trial and error method with varied subject umpy

lines. A\ L
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The brand developed an e-mail to target parents of school-going kids. Obviously,
the organization has the data of these customers; it made the right subject line,
" We are......... your student needs.”

O
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verizon’ Shop Support My Verizon

You’ve got
good taste.

Take another look at this device
and make it yours.

Get it now >

Verizon Jetpack® 4G
LTE Mobile Hotspot—
AC791L in Black

ook de oy [1EOC

Not quite sure yet?
Not a problem.

ou can easily compsene your top pioks 0
nolp you make the best choico

Compare devices »

Let's get you set up.

Call 1.566.745.4860

DOy2ooeae

Mans Phones Tabiels Accossorios  Locations

“You have a good taste,” is the motivating line for the recipient in this e-mail. Verizon
collected the data of these customers who showed interest in a specific type of electronic
product. The potential customers did window shopping and looked at the products of
their choice.
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Verizon then placed the same product images with the
specification so that the recipient can read it entirely

” and further purchase it. It guided the customer with

alluring images to close the sales process instantly.
With the hyper-personalized content and timely sending of e-mails, Verizon is nailing the
e-mail marketing strategy.

E Nobody checks the product if they are not interested.

5Y E-MAIL VIEW TIME OPTIMIZATION (VTO) |

In April 2020, the company announced a new feature for its e-mail marketing campaign.

DHH & L 4
@dhh

Verizon is now selling placement in AOL and Yahoo email
accounts under the truly Orwellian term “View Time
Optimization®.
blog.postmaster.verizonmedia.com/post/614837938...

That's why we created “View Time Optimization”. This takes the guesswork out of "Send Time
Optimization”. It allows us to deliver an email when users are actively engaging with their inbox. It
ensures emails appear close to the top of the inbox and thus it's improving the sender's open
rates, click-through rates, and overall ROI of their email marketing campaign. Email senders who
have used VTO with their email campaigns saw increases in opens by 4x and clicks by 2x.

But it also allows us to cut down on the email noise, reduce non-relevant emaiis and deliver an
overall better experience for our mutual customers.

11:49 PM - Apr 10, 2020 ®

View time optimization works according to the behavior of the inbox service provider.
When there is a decrease in the engagement rate, VTO aims to turn the table in the
company’s favor. The tool gathers the existing data of the user so that the right technique
can be used to target them via the right content and at a convenient time.

% sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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actually open and check the e-mail. The view time optimization

The solution helps send the e-mail when the recipient would m
aims to increase the open rate by almost 50%. b

/’J It is also found that, with the integration of VTO, the e-mail
opens increased by 4x while the clicks increased by 2x.

The “send time optimization” of MailChimp is similar to the
“View time optimization.” The brand aims to target the {.B}

recipients when they are the most active.

6) MAIL-ADS OF VERIZON

The organization has the tool where it significantly places some of the top ads on top of
the recipient’s inbox.

Example

sense T 9:41 AM 1 W 100%_4

= Inbox (2895) =]

Search

Q Stay cool = sponsored
Safe - no fast spinning blades
Loarn more

Innisbrook Resort
wuy Only a few hours left to save 50%!

sedroom and Two Bedr

Twitter )
Leland Richardson Tweeted: This is really...
md akshu @MarketWatel DA Art DE¢

O

e Twitter 1
o Elon Musk shared: Man Credits Tesla Mod...

X sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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W& THE E-MAIL TYPES OF VERIZO

Verizon follows different approaches for every audience type,
some of the common e-mails that it sends to customers:

2
5
=

Q

1122

This adds the right touch to the e-mail tactic of the organization.
Just as users prefer the content on the first page of the Google
search results, if the content is placed on top of the recipient’s
inbox, they would obviously check the content. Most likely, they
would read the entire content. This helps improve the performance
of the e-mail campaign.

N/

The brand designs attractive e-mails that allures recipients. Verizon

integrates the right mixture of the creative and relevant elements in
its e-mail.

verizon’ Shop Support My Verizon

(14 Ukted ]

Michael, say hello to your new Galaxy S8.
Here are some helpful tools for you.

Gt support for your device Gear up with New ACCESSONes
Leam more > Shop Now >

Peace of mind for life's little
breaking points.

¥ith Total Mobde Profection, if you lose or break

The e-mail explores the fun content, along with delivering the right message.

.....
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Every customer loves a discount. Verizon has the right e-mail strategy in place
to promote the right discount to its customers. Making customers happy and
motivating them to purchase the product is what Verizon looks for.

The company rightly advertised one of the products by mentioning “Up to

$300 off " on Google Pixel 2.

verizon’

The new
Google Pixel 2
on the best
network.

Getup to $300 off when
you trade in select phones.*

( Buy now ]

£

Devices Plans Why Verizon
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There is another example with an offer of
a $300 VISA gift card that rightly attracts
the attention of the recipient.

’ Activating the dormant customers:

Dormant customers, mean the customers
who had become silent after a few purchases.
Verizon tries to win-back these customers
with the tag line,” It's just not the same
without you,” which makes the customer
feel spcial.

It implements the right activating tactic for
dormant customers with a creative content.
The brand is showcasing the products with
$50 off.

LIMITEDTIMEOD

5300 VISA® Gift Card

With Purchase of
FiOS Triple Play!

FFER!

it |

it's just not the
same without you.

We're here to listen,
What can we do to win you back?

Call 1.800.811.5552

O
b
usE

Venzon 4G LTE. Great customer service, Come back to $50 ofr,

I 4RO markets ara Fghest Rarkad Custemar W balieva In cor sk and

countng covenng Lance Ferfammanse amang ane offering $50 aft zeiect

ety 09% of e LS. Full Service Wiintess Providers 45 LTE owvices w win you bach.
" Four Times i3 Row ™ o S g ]

There is another example, where the brand is trying to win the customer back.

X sales@infoclutch.com & +1(888) 998-0077 @ www.infoclutch.com
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eeo0o Verizon ¥ L@ 74 g8% N

<0 AV

We miss you [l

une 1o, :

M

Can we tempt you back?

How about saving $5 on your next order with

The example also offers a saving of $5 in the next purchase.

> Sign-up offer e-mail:

Responsys, thank you for signing up, here's your first offer tnbax X = B
Verizon Wireless <verizonwireless@email vawshop.com> Sep 18 (7 days ago) N =
lome (=

Share: §

\/-Veﬁ&r_l-.v.we!ess Devices Plans Why Verizon Explore

Your first

GREAT DEAL IS HERE.

For a limited time only, get $50 OFF
select 4G LTE devices.

% sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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After the sign-up, many of the brands send the best offer to customers. This is to hold
on to the customer, so they do not hop on to other brands. The e-mail mentions, “Your
first great deal is here.”

When any new customer comes to know the brand is giving special attention to them,
they would surely stick to it. Verizon has tapped the opportunity with the above designed
e-mail.

> The upsell and cross-sell e-mail:

View Your Paper Free Bill Online m
Refer a Friend.

s Get UNLIMITED

Thank you for being enrolied in Paper Free Billing. You can now view your curment bl Rewards!

atMy Verizon. Cick, Text, Tweet of Post

Statement Snapshot 1o refer your friends and

Your Payment Options
You can save time and never worry about missing a payment.
Sign up for a plan that best fits your needs at verizon.com/dilipay:

Automatic Payments:

Sign up for our Automatc Payment Option, Auto Pay at myverizen.com and
your monthly bill will be paid from your credit card so Tat you are never late.
«» Credit Cards are charged 12 days afier the staternent date (or the next
business day following a weekend or holiday).

One-Time Payments:
You can make a one-time payment using your credit card at myverizon com.

After giving satisfactory service to the new customer, the brand then moves on to the
upsell and cross-sell e-mail marketing campaign. The tactic significantly helps as now the
brand is aware of the requirements of the customer. It can rightly pitch the best priced
product as per the customer’s requirements.

The upgradation line,” You may qualify for an upgrade,” states the
customer as a valuable customer, and the brand has selected them

I baasd for the high-quality service with minimal extra charges.

% sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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< inbox (3.

Petterson, enjoy unlimited international
calling.

Triggering the right emotion among the
recipients can boost the business results,
that Verizon proves it conviningly. Here H v

the tag line,” Distance shouldn’t limityou,” verizon Shop My Verizon
makes the right impact on the minds of the
customers to go for the service.

Distance
shouldn’t
e limit you.

V\_/— Connect with family and friends
with unlimited international calling.
Just $15/mo.

Signup here >

Verizon regularly sends webinar e-mails to the customers.

In the current world, webinars have gained popularity as
business personalities, executives, and others can discuss
about the upcoming services, trends, and products on this
platform. Verizon taps this opportunity by sending e-mails
to the customers to join the webinar.
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Presented by

Willie Pena

Verizon Business Markets
Small Business Webinar Series

Wednesday, October 25, 2017
2:00 pm. ET

"How to Get the Most B 4@ fe
with Smz ter E

,uck (and Save Time)
mj, vigns”

Following up on the highly successful "H i D
Advertising Program Withoul Spending a1 ‘(liing! _ef
deeper to show you how to super-charge y. ~@mall m
saving time and money. If you want to double « sl
the webinar to watch!

B ass Emall
Wil Pena dives
etinr sfforts while
= ales leads, this is

Willie Pena, Owner
Pena Media

The webinar conducted by Verizon discusses how to accelerate the e-mail marketing
campaign and generate the right leads for conversion.

Bl THE RIGHT MOBILE OPTIMIZATION OF E-MAILS

Optimizing e-mails for mobiles is a mandatory practice followed
by brands. Verizon ensures the e-mails that it sends are nicely
optimized for mobiles, so that none of its customers faces the
inconvenience.

% sales@infoclutch.com & +1(888)998-0077 @ www.infoclutch.com
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Desktop Mobile

verizon’ Devices Plans Deals Brilliant,
Gotour bost

_Brllllant, iP?\one launch
in every way. WO, i
Get our best o
iPhone launch
offer ever.

Plus, get 6 months of free Apple Music
with Unlimited.”

——
( Switch now /5

%,

@ iPhone X® #iPhone X@

The e-mail looks perfect both in the desktop and mobile versions. The attention given to
optimizing the e-mails in both the devices shows the professionalism of the brand.

9% VERIZON WITH AOL, AND YAHOO

AOL, the American online service provider, is marketed by
Verizon media. The company bought Yahoo for $4.5 billion in
2017 and AOL for $4.4 billion in 2015. Both of them were
merged into the venture known as Oath.

The strategy was to include more relevant and effective content on the distribution
platform of Verizon. As data is crucial for planning any strategy, with the acquisition,
Verizon could get the right consumer data to target them at the right time.

As per a report, Yahoo's owner of the Oath division has been promoting the service that

could scan up to 200 million e-mails in the Yahoo e-mail to understand the needs of the
customer.
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The company rightly understands the needs of its customer and integrates the best

approach for sending e-mails to them. The innovative approach implemented by Verizon,
helps it stand out from the rest of its competitors.

The company has less debt than its rival AT&T, and with the right marketing strategy, it
can soon become the leader in the industry.
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InfoC lutch

InfoClutch is a leading provider od b2b business intelligence solution for marketers
os various domains across the world. With a strong international presence, the brand
has taken center stage from its inception three years ago. InfoClutch offers a
comprehensive collection of segmented consumer profiles to find profitable individuals
and bringing them a notch closer to your products and services

You van learn more about platform friendly mailing data by getting in touch with
our expert at InfoClutch

Follow Us On

n /InfoClutch/ m /company/infoclutch

/InfoClutchData /infoclutch/

940, Amboy Ave,
Suite 104, Edison, NJ 08837

+1(888) 998-0077| sales@infoclutch.com | www.infoclutch.com




