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INTRODUCTION >

Apple is one of the Tech giants founded in April 1976, for selling the personal
computer. The brand became popular within a short time by selling personal
computers, software, and phones and increasing its customer base. The
company would launch the next-generation of Apple Watch in 2020 for
faster cellular speeds.

Most of the Apple products create the right
buzz, and the credit goes to the unconventional
e-mail marketing strategies implemented by
the brand. The e-mail campaign of Apple could
make the right connection with the customer
at a convenient time to reap the best sales

and revenue.

TACTICS USED IN E-MAIL MARKETING
STRATEGY OF APPLE:

The tactics which are used in the e-mail marketing strategy of Apple are:
Its design: The majority of the customers

[
would have noticed Apple uses a sufficient
amount of white space and images for its
e-mails. It's design touches the right chord
‘ with the customer and makes them want
[

for more.

Emphasis on logo: Apple never pulls back
in putting the right emphasis on the logo.
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Email: iPod Shuffle

In the left corner side of Comments: Apple logo top left, strong headline, clear CTA, image
the e-mail you can see the & copy integration invites scrolling

prominentdisplay Of the IOgO. ADpE eNEws_ALS NID NsoeAppE ADDE COTD

It's subtle promotion of the <1 Therew Pod srue e ko he music wore.

"o Dorvinique Hind

product, service, logo is one
of the unconventional

approaches that most of the
brands do not imp|ement- The new iPod shufflc. The first music player that talks 1o you. (kb

Shop Onfise | FisdaSeorm | Y33 MAC (522)

Small

S Exclusivity: The exclusivity of the brand is what most of the customers
like about the brand. They become a part of the cult-following.

. Content: The relevancy of the content holds a special place in the e-mail
marketing strategy of Apple. The brand gives importance to the content
that can hold the attention of the customer.

It uses the words that evoke emotion among the audience.

Popular Emotions

250/0 of the

content aims

to evoke feelings
of awe in the
customer.

Buzzsumé®
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HOW APPLE USED THE E-MAIL MARKETING STRATEGY>

" The email-marketing strategy of any marketing brand revolves around
sending e-mails too often so that they would notice their product and
purchase it in the future, while Apple follows a different path.

g
‘ Apple is known for its innovative practices and brings new ideas to the

market, which is seen in its email-marketing approach. It followed the
offbeat approach in its e-mail marketing strategy to reach customers

across the world. The process it followed are:

USP: The unique selling proposition is the key feature
that helps to differentiate the product or service from
other brands in the market. Apple highlighted its special
feature the right way to extensive customers.

/

\

@ The brand understood that it should not get lost in the
crowd, and standout to be visible to the customers. The
brand used this strategy to avoid competing with other
brands and price cuts.

)

@ It convinced its customers why they should pay more for its product, and
successfully achieve the target.

Simple e-mail design: Many brands in the market
include too many elements in the e-mail that
becomes difficult to comprehend.

Apple does not make the e-mails complicated so that
the prospect easily understand their message. It
follows a simple approach to designing emails, that
are straight forward.

Apple highly prefers simplicity as it believes the
sophistication that simplicity provides could not be
achieved by other loud e-mail promotion services.
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" That also, it is found that Apple sends most of the e-mails on Thursdays.
The subject lines of the Apple’s email-campaign are also found to be
effective with following the rule of 86 characters.

The best way to experience the web, email, photos, video, and more.

Make their first big Let our guide be your
one.

Get fast, free shipping online. Take your grad's gift home today.

=, Mave any item from the Grad's Gift Cuide or Check out all the q 13!1! q ads
— any order over 550 delivered r gm to you at your favorite e R
- or your grad at no extra charge. and let a Spec atst heiprou chuose

the right one.

i
. This is one of the e-mails sent by Apple on Thursday.

“Get fast, free shipping online”, heading with the content, “order over $50
delivered right to you at no extra charge” is the motivational line for the
customer.

i
‘ Trade-in wars: The trade-in wars is an
email-marketing strategy followed by
Apple where the company motivates its
existing customers to exchange the old
phone with the new one

" In this offer ,Apple is giving the customer an
opportunity to trade their old phone with
new models such as “7s Plus”, “8,” and
others. It also mentioned that customers could
get a $260 claim in exchange of a new iPhone.

i
Creating the mystery around the brand: Apple loves to create the mystery

before launching any new product in the market. It makes customers think
that a new arrival is going to make their life easier and productive. The hype
and buzz created around the product is the way to go here.
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" The product e-mail: The product e-mail sent by Apple includes content,
CTA, logo, header, and the right image. The e-mails would not be cluttered
with much information, and it would have strong Call-To-Action to push the

customer to go further.

TYPE OF E-MAILS SENT BY APPLE >

There are different types of e-mail that Apple sends to its customers:

g
@& Event e-mail: Event e-mails are the ones that are sent during the festive
season of the year. Each of the event e-mail has the header CTA, the right
logo, content, images, with the actionable CTA.

Email: Post Christmas
Type: Event
Date: 315t December, 2008

Creat services onlina.

O

Need advice? Call 133 MAC (622).
Experts from the Apole Online Store are
available te answer your questions and

help you find what you're looking for
Buy a printer with your Mac

Purchase any Mac and a cualifying - II__

printer and receive up 1o $130 . —— [

cashback.* Le - o

<

Product e-mail:
The product e-mail
revolves around the
product launch and
its upgradation

www.infoclutch.com

Creat reasons to shop online.

Customn - duild your perfect MacBook Pro.

Make the Dest even better. Add an anti-glare

display, memory and more to your L7-inck really is. Visit your favourite
" MacBock Pro. or

Cet freec shipping when yos order your
MacBook Proat 133 MAC (622) or at the

Expert help in store.

Leamning that's all about you.
Becoma 2 One to One member and enjoy weekly
training sessions with a Mac expen

-~ Shop with a Specialist.
- The Specialists at the A
Sore can belp you choose the
pariect gear. Drop by anytime or
: i t in advance.

Email: MacBook Pro
Type: Product
Date: 26" February, 2009

See the 17-inch MacBook Pro in action.

Drscover just how light and
thinthe L7-inch MacBook Fro

and lat
ut give you a personal tour

+1(888) 998-0077
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r . =
Software e-mail: The software e-mail that also revolves around the
launch but not around the product but around software.

Email: iLife
Type: Software
Date: 30™ January, 2009

Cet fast, free shipping. Come to shop. Return to leam.
Spend $90 or more at the Visit an to take

or call 133 MAC (622) and have I ‘ iLife '09 home today. Ard come back

your order delivered 1o your door at nd for to learn about al
extra charge. - the new features in iLife '09.

APPLE TARGETING THE RIGHT CUSTOMERS >

g
@ The brand just knows how to target the right

customers. The business can target different

sections of customers such as white-collar

professionals, writers, middle-age consumers,

teens, artists, and others in the best way.

It segments the customer based on behavior, m. . '.
geography, age, personality, and other factors.

The strategy of differentiating its customers
based on their lifestyle significantly works for
the brand.

Apple has different target groups such as:

@ Common crowd: It includes the group that uses the service such as the
Apple Iwatch, Apple TV, Apple Pay, etc.

@& The group that is fond of music and uses the Apple Ipod.

& The gadget lovers who look forward to new products and are excited by
the latest innovation.

& In marketing, positioning of the product is crucial and Apple follows the right
strategy of positioning its products by the accurate segmentation and
sending e-mails to customers. The e-mails are customized as per the
requirements of every section of customers to make up their mind to
purchase Apple’s products.
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APPLE'S FREQUENCY OF SENDING E-MAILS >

There is no strict approach that Apple follows to send e-mails, they just
follow the rule of sending e-mail with strong CTA, with the right
highlighting of the features of the products.

The CTAs are clearly seen here

where the recipients are
motivated to call, to get the
right advice and go for the
product. CTAs evoke the right
emotion among the recipient
to take the further step
resulting into the desired
action of the marketer.

Email: Post Christmas
d Type: Event
Date: 315 December, 2008

Creat services online, Expert heip in store.

Leaming that's all about you.
Recome 3 One to One member and enjoy weskly
traimng iessiont with a Mac expert

Need advice? Call 133 MAC (622)
Exparic from the Applé Cnlne Store are
available te ansaer your quastions and
helg you fiad what you're looking for.
Shop with a Specialist.

The Specialists at the Apple Rer

Tl r witn r
Buy a printer with your Mac # tan kelp you choose the

Purchase any Mac and a gualifying
printer and receive up to $130
cashback.”® Lea e

perfect gear. Drop by anytime or
nake an a Firment in acVance.

But there is not a specific trend that Apple follows:

g

. In one of the e-mail campaigns, the e-mail frequency of Apple was found
to be 6.98 mails/ week. The strategy worked in favor of Apple. The brand
never shies away from innovative practices and new e-mail marketing
strategies that help to reap the best results for the brand.

www.infoclutch.com

APPLE SEND VOLUME

6.98 emails / week

How does Apple send volum
compare?
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APPLE’'S TACTICS OF SENDING AMAZING E-MAILS
OF DISCOUNT OFFER, AND CUSTOMIZATION OPTION :

i
@ Apple follows a tactic of sending e-mails that provides amazing
offers to the customers. As you can see below, the brand is providing
gift card up to $200 on selected Apple products.

Unwrap amazing
offers this Friday.

Get an Apple Store Gift Card of up to $200 on select
products during our four-day shopping event.” Friday
through Monday.

Learn more

Why Apple is the best
place to buy.

Convenient pickup

at the Apple Store back in Daily Cash
with Apple Card.’

Learn more »
Learn more »

www.infoclutch.com

Get credit toward
a new product

Find your trade-in value »

Make someone's holiday.

Shop latest gifts »

ind a Store | 1-800-MY-APPLE Get the Apple

+1(888) 998-0077
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" Here you can see, the brand

is offering 20% off on
Apple Care.

-

Pretty. Freaki

Buy an iPad Pro.
Get more.

Powerbeats3
Wireless onus.

g

@& In this example the brand is
offering customizing the IMac.
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KEY TAKEAWAYS FROM APPLE'S E-MAIL CAMPAIGN >

There are some key takeaways from Apple’s e-mail campaign:

Having the right product shot: Every business should have / i
the right product shot. The shots of the products from different

angles add the right touch to a campaign, but most of the customers
do not invest in the right budget to execute extensive photoshoot
and include the photos of the products in the e-mail.

Having a precise approach: Apple follows

/S a precise and focused approach to reach its

customers. It does not put all the information
in a single e-mail and keep the audience engaged
and interested.

Having a consistent design template: Apple has a consistent E
e-mail design template. They put an effective header and the right :
photoshoot of the product in the e-mail design.
/ - The right communication: It follows the
communication process that instantly touches the
A right emotion of the customer and makes them
eager to get the e-mails very often from the brand.

CONCLUSION >

g
. Apple, as a leading brand, is revamping the email-marketing strategies with
new approaches. The approaches are up to the mark and make the right
impact on the customer, motivating them to purchase the product.

g
. With the right development of the e-mail campaign, businesses can achieve
the target, which Apple is achieving with its well-thought research and
implementation strategies. Other brands can analyze the strategies of the
organization to integrate into their marketing process and produce the
desired results.
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